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A brand is the most important asset of any company. Products can come and go. Strategies can change, 
and executives eventually turn over. But our brand is our reputation.

The companies that we all admire — think Apple, Google, Amazon — have built their brands through 
ruthless consistency and are a reflection of the core values of the company. This level of consistency is 
the responsibility of everyone in the organization. We all have a part to play in building and sustaining 
our best asset.

The Marketing team created these Branding Guidelines with that in mind — to help each one of us 
achieve that level of consistency, to enforce our brand in everything we do.  To ensure we represent 
our great company in every customer interaction, every sales presentation, every document.

I am asking you to keep it handy, and internalize why we have them. And reach out to Marketing with 
any questions.

We can build a strong brand or admire one from a distance, we make that choice every single day.

Jim Ryan, CEO
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Our brand can’t exist on its own.  
It needs allies.

Our brand needs: YOU

PARTNERS TO HELP PROTECT IT 
STEWARDS TO STAND BEHIND IT 
ROCK STARS TO RALLY AROUND IT
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ROLL

VALUES

HOW WE
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This is our brand brought to life. Our essence as a 
company. It’s the high bar we set for ourselves each 
and every day. 

What are our values?

VALUES

CANDOR
PASSION
PROFESSIONALISM
KEEP SCORE 
CELEBRATE SUCCESS
GIVE BACK
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CANDOR
THE TRUTH DOESN’T SHUT YOU  

DOWN, IT WAKES YOU UP.  
WE TELL IT LIKE IT IS AT ALL TIMES!
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PASSION
WE CHOOSE TO BE HERE,  

BECAUSE WE BELIEVE IT MATTERS.  
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AS PROFESSIONALS,  
WE STRIVE TO BE BETTER 
THAN THE PERSON  
WE WERE YESTERDAY.

PROFESSIONALISM
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KEEP
SCORE

WE HOLD OURSELVES PUBLICLY  
ACCOUNTABLE IN EVERYTHING WE DO.
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CELEBRATE
BUILD COMRADERY AND CELEBRATE SUCCESSES BOTH LARGE AND SMALL.

SUCCESS
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GIVE BACK
WE CARE ABOUT THE 
WORLD AROUND US.  
IT’S IN OUR DNA.
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SPEAK
HOW WE
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Brand voice is our brand put into words. 
It’s the verbal expression of our brand’s personality. 
To put it simply, it’s how we sound.

What’s brand voice? SIMPLE
APPROACHABLE
ENERGETIC
AUTHENTIC
AUTHORITATIVE

Forget long, rambling sentences. We get to the point quickly.

Forget the stuffy corporate speech. We are down-to-earth.

Forget dry, lifeless content. We are passionate and inspired.

Forget pretending to be something we’re not. We are the genuine article. 

Forget sounding like experts. We show our expertise.

VOICEFLEXERA   \\  BRAND GUIDELINES   \\  15



•   �Keep words, sentences and paragraphs short

•  Think outside the box — avoid jargon and overused words

•  Ask yourself, “Would someone I met on an elevator get my point?”

•  When in doubt, make one sentence into two

•  Remember these four words: ALWAYS USE ACTIVE VOICE (see page 17)

•  Conversational = contractions (won’t vs. will not)

•  If you have a good reason... break the rules

VOICE

Brand voice basics
Don’t think of these as rules. Think of them as  
suggestions on how to best craft our brand voice.
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Abbreviations and acronyms 
Spell out an acronym the first time you use it unless it is very common (HTML, ROI).  
After that, feel free to use the short version.

Active voice 
Avoid sentences when the subject has the action done to it. It’s called passive voice.

Example: The man was bitten by the dog. 

Instead, make sure the subject of your sentence does the action. That’s active voice. 

Example: The dog bit the man.

Capitalization 
WE DON’T NEED TO SHOUT TO TELL OUR STORY. All caps is great in moderation.  
Stick with sentence case (capitalizing the first letter of the first word) whenever possible.

Periods 
In body copy, use periods at the end of sentences. In bullet copy, do not use periods. 

Pronouns 
Avoid gender-specific pronouns unless appropriate. Use “we/us/our” pronouns when  
possible. Never use “one” as a pronoun.

Em dashes  
Use them sparingly to signify a break in sentence flow or in place of commas to set off lists. 

VOICE

What’s our writing style?
When it comes to content, details matter. Crafting the right  
messaging means paying attention to the little things.
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FROM THIS TO THIS

Energetic“Insider” Terms Jargon Approachable

Simple

Formal

Flexera’s  reimagining  the way software is 
bought, sold, managed and secured. 

Flexera Software helps  application producers 
and enterprises  increase application usage   
and the  value they derive  from their software. 
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FROM THIS TO THIS
Too formal,  
not approachable

Simple and  
to the point

Too dense and  
not easy to read

Approachable

Energetic  
and playful

Long, heavy words and 
overly complicated

Software Licensing for Creating New  
Revenue Streams
FlexNet Licensing empowers application producers 
to combat software piracy and increase revenues 
by easily enabling new pricing, packaging and  
software licensing and activation models. 

It supports the full software licensing spectrum,  
from strict enforcement to usage-based trust  
but verify, and enables software protection,  
monetization and compliance of on-premises, 
SaaS, cloud, virtualized and embedded applications.

Profit While You Protect Your IP
You want to make the most money from your  
software while knowing that people paying for it  
are the ones actually using it. FlexNet Licensing 
makes that happen. Start with flexible monetization 
options or ramp up to subscription or usage-based 
models. You control how much or how little  
enforcement you want. Make money, protect your IP 
and keep customers happy. Take a punch at piracy 
with FlexNet Licensing.
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LOOK
HOW WE
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The Flexera logo
The Flexera logo anchors our visual identity. Consistent usage 
across all communications strengthens market recognition.

The Flexera wordmark is our primary logo and should be used in 
all communications. Both positive and reversed versions of the 
logo are available.

Always use the provided artwork for logos. Never attempt 
to scan, redraw or typeset them in any way.

POSITIVE 
For use on white or light-colored backgrounds

REVERSED 
For use on  black or dark-colored backgrounds
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Secondary logo
In addition to the primary logo, a vertical brandmark is available to 
add flexibility for displaying logos on varying communications. It can 
be used when a more vertical space is required (i.e., email signatures, 
promotional items). Our secondary logo is made up of two parts: the 
“X” symbol and the Flexera wordmark. Both positive and reversed 
versions of the brandmark are available. 

Note: At this time, the “X” symbol may NOT be used as a separated 
element (see next page for more info). 

Always use the provided artwork for logos. Never attempt 
to scan, redraw or typeset them in any way.

Wordmark

“X” symbol

To ensure you’re 
using the correct 
logo, the distance 
between the gray 
and blue segments 
is equal to 135% of 
the blue segment 
distance (X).

X

135%

13
5%

POSITIVE REVERSED
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“X” SYMBOL

At this time, the “X” symbol may NOT be used as a  
separated element to represent Flexera. We need to build 
brand awareness in our identity before we can use it alone. 
Break this rule ONLY in rare situations when the space is 
severely limited such as an avatar, favicon or small promotional 
materials. In those cases, the primary logo, wordmark or  
company name MUST also be visible nearby.

BACKGROUND SCREENS

The “X” symbol may be used as a graphic element to add visual 
interest to a background. This treatment is only permitted for 
use on Flexera stationery and PowerPoint presentations. The 
“X” must always appear subtle (6–10% opacity).

First Name Last Name Here
Title Goes Here Title Goes Here

000.000.0000

000.000.0000

name@flexera.com

First Line of Address Appears Here
Second Line of Address Appears Here
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Logo color formats
All Flexera logos are available in a variety of colors for both print and digital environments. 
•  Use 4-color (process) logos for the majority of Flexera’s print communications. When in doubt, start here.
•  Use spot (3-, 2- and 1-color) logos only for specialty screen printing, promotional items and stitched apparel
•  Use 1-color logos only when print production is limited to a single color — do not use 1-color logos in digital communications 
•  Use RGB logos on all digital communications (PowerPoint, email, website, etc.)

2-Color (Spot) 3-Color (Spot) 4-Color (Process) RGB (Digital)

POSITIVE
For use on white 
or light-colored 
backgrounds

REVERSED
For use on  black 
or dark-colored 
backgrounds

1-Color (Spot)

86/8/0/0 299

299 299 0/161/222

299 0/161/222

86/8/0/0

0/0/0/55 Cool Gray 8

Cool Gray 1 10% Black 230/230/230

55% Black 115/115/115

0/0/0/10

0/0/0/85 Cool Gray 11

Cool Gray 7 40% Black 153/153/153

85% Black
85% Black

White

51/51/51

0/0/0/40
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.5"
36px

.5"
36px

CLEAR SPACE

To preserve the integrity of the Flexera logo, a minimum amount of 
space is required around all edges to separate it from other graphics 
and copy (with the exception of sub-branded names). 

•	 �Flexera wordmark: the height of the “A” defines the clear space

•  �Flexera primary logo: the clear space is defined as 2 times the 
height of the “A” in the wordmark 

MINIMUM SIZES

To ensure legibility, minimum sizes of logo reproduction have been 
established. Logos may not appear smaller than shown in the examples 
here. Logos should only appear at minimum size when absolutely 
necessary. Larger logos are preferable.

Note: Minimum sizes shown do not apply to stitching on apparel.  
In those cases, the minimum width of the wordmark is 1".

.5"
36px

.5"
36px

.5"
36px

.5"
36px

XX

X

X

.5"
36px

.5"
36px

2X

2X

2X 2X

X

Minimum sizes:
Print: 1/2" (.5") width of wordmark
Digital: 36 pixels at 72 dpi width of wordmark
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Do not change any colors Do not stretch, skew or distort Do not rearrange or modify the  
element proportions  

Do not rotate

Do not place text or other graphic  
elements on top of any logos Do not modify the wordmark colors.  

The Flexera wordmark always appears gray when  
used with the “X” symbol. 

Do not outline any part of the logo 

DON’T DO THIS!

LOGOS

FLEXERA ENGINEERING
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Do not place the logo on high-
contrasting backgrounds and NEVER 

place imagery on top of logos.

Logo legibility
To make sure the Flexera logo remains legible, place it on solid color fields which 
provide clear visibility of all characters, or on photos with simple, uniform colors 
or textures. Avoid placing the logo on complex photos or patterns. If needed, 
place the logo within a solid, colored box over the background.

When deciding whether to use the positive or reversed version of the logo, use  
the tint values specified below as a guide.

LOGOS

0% 65%35% 100%

Positive logo Reversed logo

PMS 299

PMS 368

ON SOLID COLOR FIELDS

ON PHOTOGRAPHY

PMS 2945

PMS 152

PMS Cool Gray 8

PMS 7405
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Trademarks
A trademark is how we ensure other companies or people  
aren’t using our name, our products or our ideas. It protects  
us from competitors and strengthens our brand. A trademark  
is one of the few business assets that can last forever and  
gain value over time.

The wordmark should always 
have a “TM” at the top right.

The brandmark should always 
have a “TM” at the bottom 
right of the “X” symbol and at 
the top right of the wordmark.
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VISUAL

VISUAL ELEMENTS

ELEMENTS
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Our primary brand colors are blue and gray. The formulas are 
shown in their various forms for print and digital display. In 
addition to the three primary colors, a secondary accent color 
palette introduces a bright, fresh set of options.

PMS 	 152
RGB	 255/112/0
CMYK 	 0/62/100/0
HEX 	 E17000

PMS	  Warm Gray 2
RGB	  213/210/202
CMYK 	 4/5/7/10
HEX	 DFD2CA

Color

USAGE

•  �Blue and Gray are the foundation of our palette and should 
be used prominently throughout all communications

•  �100% black should be used for printed body text and when 
85% black is not dark enough or provide adequate contrast. 
In digital environments, RGB: 51/51/51 and HEX: 333 should 
be used at all times.

• � �Secondary colors should be used sparingly; they can  
act as pops of color to help create hierarchy and emphasis

VISUAL ELEMENTS

PMS 	 7405
RGB	 236/194/0
CMYK 	 0/11/97/0
HEX 	 ECC200

PRIMARY

SECON

PMS 	 299
RGB 	 0/161/222
CMYK 	 86/8/0/0
HEX 	 00A1DE

PMS 	 Cool Gray 11
RGB	 51/51/51
CMYK 	 0/0/0/85
HEX 	 333

PMS 	 Cool Gray 8
RGB	 115/115/115
CMYK 	 0/0/0/55
HEX 	 737373

PMS 	 2945
RGB 	 0/84/159
CMYK	 100/52/2/12
HEX 	 00549F

PMS 	 368
RGB	 105/190/40
CMYK 	 63/0/97/0
HEX 	 69BE28
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Aa Source Sans Pro 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn  
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0 ! @ # $ %

Source Sans Pro Extra Light		  Italic
Source Sans Pro Light			   Italic
Source Sans Pro Regular			   Italic
Source Sans Pro Semibold		  Italic
Source Sans Pro Bold			   Italic
Source Sans Pro Black			   Italic

Primary typeface
Source Sans Pro is Flexera’s primary typeface. It was created  
primarily for user interfaces and draws inspiration from 20th-century 
American gothic typeface designs. Source Sans is modern, flexible, 
easy to read and is suitable for most communications.

SECONDARY TYPEFACE

Calibri is Flexera’s secondary typeface. Use Calibri in digital 
communications like emails and PowerPoint presentations, or 
when Source Sans Pro is not available.  

To download Source Sans Pro, go to Rebrand Central.

To download Calibri, go to Rebrand Central.

Calibri 
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo Pp Qq Rr Ss 
Tt Uu Vv Ww Xx Yy Zz

1 2 3 4 5 6 7 8 9 0 ! @ # $ %
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VISUAL ELEMENTS

Typography
Typography is an essential tool for bringing our brand 
voice to life. Consistent type treatments will help bring 
unity to all our varying touchpoints.

Outlined text 
Outlined text should be used sparingly. It’s a great way to add visual interest to pages 
that are primarily text-based with very little copy (i.e., page dividers).

Bleeding type off pages 
Running large text off the edges of the page adds energy to your layout. Be sure the first 

letter is always partially cut off so it looks intentional. 

Highlighting text in a color 
Add emphasis to key text by utilizing an alternate color. Be sure to limit highlighted 
text to three instances per section/page. Any more and it loses its effectiveness.

All caps 
All caps is a great way to add emphasis to headlines and callouts, but it only works in 

moderation. Stick with sentence case (capitalizing the first letter of the first word) most 

of the time.
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Photography
Imagery gives us a great opportunity to create an emotional  
connection in our communications. It allows us to engage with  
our audience and express Flexera’s personality traits:

• SIMPLE
• APPROACHABLE
• ENERGETIC
• AUTHENTIC
• AUTHORITATIVE

IMAGE LIBRARY

An image library has been developed to express our unique  
voice and personality. To keep our brand consistent, use the  
images in our library, located at Rebrand Central.
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VISUAL ELEMENTS

NON-PORTRAIT PHOTOGRAPHY

Portrait imagery may not always be appropriate in all Flexera  
communications. In those cases, metaphoric imagery can be used  
which helps support the product narrative. 

IMAGE LIBRARY

An image library has been developed to express our unique voice 
and personality. To keep our brand consistent, use the images in our 
library, located at Rebrand Central.
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Iconography
Proprietary icons have been created with a fresh, modern
feel to give us a consistent and ownable brand look.  
The icons take into account smaller digital screens and  
responsive design that necessitate simpler icons.

•  �Use icons sparingly. A few icons will carry meaning.  
Too many icons have no meaning and just add clutter.

• � �To ensure proper legibility, icons have been created for 
display on light- and dark-colored backgrounds

•  �When multiple icons appear in the same area, they should 
appear at the same size and evenly spaced

•  �Icons can be accessed at Rebrand Central

•  �Always use the artwork provided, do not attempt to 
redraw or modify the icons in any way

TWO-COLOR POSITIVE: For use on white or light-colored backgrounds

TWO-COLOR REVERSED: For use on  black or dark-colored backgrounds

ONE-COLOR LINEAR: For use on PowerPoint presentations and tradeshow signage only
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Graphic elements
The angled “X” of our brandmark informs our distinctive 
shape language. The angle is 45°. Use this angle to create 
graphic elements that not only enhance visual appeal,  
but layer a branded, ownable visual appearance into  
otherwise ordinary stock imagery. When possible, position 
diagonal to draw eye movement in a northeast direction. 

To the right are examples of graphic elements which  
reflect the flexibility of our shape language.

1. GRADATED LINE PATTERNS

•	 �Can act as a design element behind images or to  
create a background pattern over solid color fields

•	 Rules must aways appear BEHIND people

•	 �All accent colors can be used, but opacity should 
always fade to 0% on one end

4. DIAGONAL DIVIDER RULES

•	 �Can be used to separate imagery from copy areas

•	 �Use of diagonal rules helps create eye movement  
and energy within layouts

•	 All accent colors can be used for divider rules

2. OVERLAPPING LINE PATTERNS

•	 �Can be used to brand images or act as a graphic  
accent on solid color fields

•	 Rules must aways appear BEHIND people

•	 Rules must appear at 10% opacity

5. BRANDMARK  
(FOR USE ON POWERPOINT AND STATIONERY ONLY)

•	 �The Flexera brandmark can be used as a subtle graphic  
element on solid color fields

•	 Screened brandmark may only appear at 6% opacity

•	 Ensure the arrow negative space is always visible

3. DIAGONAL SHAPE OVERLAYS

•	 �Can act as a frame for highlighting imagery or creating 
background texture

45°
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Charts and graphs
When creating charts and graphs, utilize screens of color 
to separate and/or highlight information. Light gray 
frames can also be used to call attention to areas of  
importance. Do not use accent colors for frames since they 
tend to overpower the information.

VISUAL ELEMENTS

32

Do not use accent colors to frame charts. 

Do not use open circles or “donut” shapes 
in pie charts. 
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PIE CHARTS

Always use complete circles when creating pie charts.  
See examples at right.

Color screens Color frame

F L E X N E T  C O D E  A W A R E F L E X N E T  C O D E  I N S I G H T

Limited to OSS discovery in Java, RPM 
and NuGet software packages

No limitations. Find all evidence of 
open source software in your code

Minimal Multiple, Detailed reports

F L E X N E T  C O D E  A W A R E F L E X N E T  C O D E  I N S I G H T

Limited to OSS discovery in Java, RPM 
and NuGet software packages

No limitations. Find all evidence of 
open source software in your code

Minimal Multiple, Detailed reports

F L E X N E T  C O D E  A W A R E F L E X N E T  C O D E  I N S I G H T

Limited to OSS discovery in Java, RPM 
and NuGet software packages

No limitations. Find all evidence of 
open source software in your code

Minimal Multiple, Detailed reports
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BRANDING 
CO- PARTNER +  

ACQUISITION
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CO-BRANDING

Logo lock-ups
When looking to promote a merger or acquistion, a visual 
treatment has been established for linking logos in both 
vertical and horizontal orientations. 

When creating logo lock-ups, the Flexera logo must always 
appear equal or slightly larger than the partner logo.

Vertical lock-up

Horizontal lock-up
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MARKETINGTEMPLATES
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TEMPLATES

Stationery
A full suite of branded stationery is available. 
Any mailed communications should use the 
Flexera stationery whenever possible. 

International versions of our stationery are 
also available. Go to Rebrand Central to view  
all available options.

Firstname Lastname
Title Here

000.000.0000

000.000.0000

name@flexera.com

Address Line 1
Address Line 2
Address Line 3 if needed

w
w

w
.flexera.com

300 Park Boulevard,  Suite 500

Itasca, IL 60143

300 Park Boulevard
Suite 500
Itasca, IL 60143

Phone: 847.466.4000

www.flexera.com

Business card front Business card back

Letterhead

#10 envelope
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TEMPLATES

Data sheets
These two-sided pieces offer a high-level overview  
of our product offerings, utilizing diagrams and  
more in-depth content.

FlexNet Manager  
Platform
Comprehensive IT Asset Management and 
Desktop License Optimization Solution

B E N E F I T S  TO  Y O U R  
O R G A N I Z AT I O N :

•  Know What You Have —  
discovery, inventory,   
application recognition across 
multiple platforms

•  Maintain continuous software 
license compliance to minimize 
audit risk

•  Reconcile license purchases 
with software installations 
and usage to have visibility 
and control

•  Automate and optimize  
entitlement based desktop  
software license management 
to enable the reduction of 
license, maintenance and  
audit costs

•  Proactively manage contracts 
and renewals to “buy only what 
you need”

•  Automate license management 
to reduce manual effort and 
improveoperational efficiency

Software is one of the major items on IT  
expense budgets. Industry analysts estimate 
that software license and maintenance  
fees represent 20 to 35% of total enterprise  
IT spend.

Not only are desktop and server applications from  
major vendors—Adobe®, IBM®, Microsoft®, Oracle®,  
SAP®, Symantec™ and VMware—strategic to businesses, 
they also represent the vast majority of an enterprise’s  
software spend. 

“Our annual true-up with one of our key software vendors in 2011 was the proof  
point for our revamped ITAM program and investment in FlexNet Manager Suite.  
The zero dollar true-up cost, in sharp contrast to the millions of dollars paid each  
year previously, erased all doubts about the program.”
LU I S  P E LU F F O  J O H A N S E N 
 — G L O B A L  H E A D  O F  I T  P U R C H A S E S  &  A S S E TS ,  A . P.  M Ø L L E R- M Æ R S K

D
A

TA
S

H
E

E
T

Benefits to  
Your Organization:
•  Know What You Have—

discovery, inventory, 
applicat ion recognit ion 
across mult iple plat forms

•  Maintain cont inuous 
software license 
compliance to  
minimize audit risk

•  Reconcile license 
purchases with software 
installat ions and usage to 
have visibility and control

•  Automate and optimize 
ent it lement based 
desktop software license 
management to enable 
the reduct ion of license, 
maintenance and  
audit costs 

•  Proact ively manage 
contracts and renewals  
to “buy only what  
you need”

•  Automate license 
management to reduce 
manual effort and improve 
operat ional efficiency

Software License Optimization = Software 
Savings & Compliance 
Software is one of the major items on IT expense 
budgets. Industry analysts est imate that software 
license and maintenance fees represent 20 to 35%  
of total enterprise IT spend. Not only are desktop 
and server applicat ions from major vendors— 
Adobe®, IBM®, Microsoft®, Oracle®, SAP®, 
Symantec™ and VMware—strategic to businesses, 
they also represent the vast majority of an 
enterprise’s software spend. For technology 
companies, engineering applicat ions from vendors 
such as Autodesk, Cadence Design Systems and The 
Mathworks, to name only a few, are crit ical assets 
that drive product ivity and t ime to market.

The approach for managing this software asset 
port folio is typically immature, local rather than 
global, and frequent ly involves spreadsheets or 
other ad-hoc methods. The lack of mature software 
asset management processes exposes enterprises 
to software audit liabilit ies and overspending on 
licenses and maintenance. What is needed is a 
Software License Optimization solut ion that allows 
organizations to control costs and reduce risks 
associated with software assets. FlexNet® Manager 
Suite for Enterprises provides a comprehensive 
set of products that enable organizations to 
manage hardware assets and optimize software 
licenses for pervasive desktop and server software. 
Organizations are also able to maintain software 
license compliance and automate crit ical processes 
to improve IT operat ional efficiency. The Flexera 
Software solut ion allows organizations to realize 
ongoing cost savings of up to 25% per year on their 
software spend.

FlexNet Manager Plat form is the foundation of 
FlexNet Manager Suite for Enterprises used by 
thousands of enterprises to gain visibility and control 
of hardware and software assets and optimize 
software spend.

FlexNet Manager Platform
FlexNet Manager Plat form Provides: 

•  Desktop to Datacenter Discovery, Inventory, 
Hardware and Software Asset Management - 
FlexNet Manager Plat form provides scalable 
desktop to datacenter hardware and software asset 
management funct ionality to ident ify and manage 
hardware assets and applicat ions installed on 
physical and virtual machines. The Plat form 
provides discovery, inventory and hardware asset 
management (HAM) for desktops, laptops, servers, 
mobile devices and other physical IT assets 
(Maturity Model Level 1, see page 2). It provides 
applicat ion recognit ion and normalizat ion for 
enterprises across more than 16,000 publishers 
and 150,000 applicat ions from desktop to 
datacenter (Maturity Model Level 2). Asset reports 
provide act ionable insight into hardware assets, 
software installat ions, applicat ion usage, license 
compliance status, upcoming payments, and 
purchased versus installed license reconciliat ion 
(Maturity Model Level 3).

•  Desktop/Client Software License Optimization -  
FlexNet Manger Plat form also provides 
enterprise—wide Software License Optimization 
across desktops, laptops, and other client devices, 
enabling organizations to reach Level 4 in the 
Software License Optimization Maturity Model, for 
desktop software. It automatically applies product 
use rights acquired through software license 
agreements from desktop vendors such as Adobe, 

“Our annual true-up with 
one of our key software 
vendors in 2011 was 
the proof point for our 
revamped ITAM program 
and investment in FlexNet 
Manager Suite. The zero 
dollar true-up cost, in 
sharp contrast to the 
millions of dollars paid 
each year previously, 
erased all doubts about 
the program and showed 
how powerful it is to 
have accurate asset 
information at your 
fingert ips.”

 
Luis Peluffo Johansen 

Global Head of IT 
Purchases & Assets 
A.P. Møller-Mærsk 

FlexNet Manager Platform
Comprehensive IT Asset Management and Desktop License Optimizat ion Solut ion

D A T A  S H E E T

D A T A  S H E E T

•  Package discovery  
Scan low risk applications for evidence 
of all commonly used software package 
managers for a quick health check 
of your products

•  Standard Scan 
Package analysis and build  
dependencies plus evidence of  
copyright, search terms, emails

•  Comprehensive scan 
Detailed code analysis to match to 
third-party components from  
multiple sources to easily identify 
copy-paste code

Flexible Scan and Analysis Profile Types

A B O U T  F L E X E R A

Flexera is the leading provider of strategic solutions for  
Application Usage Management; solutions delivering 
continuous compliance, optimized usage and maximized 
value toapplication producers and their customers. 

flexera.com

A D A :  .ada, .adb, .ads 

A S P :  .aspx, .ascx 

C / C + + :  .c, .cc, .cpp, .cxx, .h, .hh, .hpp, .hxx, .m 

C # :  .cs 

D E L P H I :  .pas 

E R L A N G :  .erl, .hrl 

F # :  .fs, .fsi, .fsx, .fsscript, .ml, .mli 

F O R T R A N :  .f90, .f95, .f03, .f, .for, .f77, .F, .F90, .f08 

G O :  .go 

J A V A :  .java, .jsl, .jsp, .groovy 

J A V A S C R I P T :  .js, .as, .ts 

L U A :  .lua 

P E R L :  .perl, .pl, .pm, .prl 

P H P :  .inc, .php 

P Y T H O N :  .py 

R U B Y :  .rb., .rbw, .rbx, .rhtml, .ruby 

S C A L A :  .scala 

S H E L L S C R I P T :  .sh, .bash, .ksh, .csh, .tcsh, .zsh 

S W I F T :  .swift 

T C L  ( T I C K L E ) :  .tcl, .tk 

A L S O  V E R I L O G :  .v, .vh 

V H D L :  .vhd, .vhdl 

V I S U A L  B A S I C :  .bas, .vb

F L E X N E T  CO D E  I N S I G H T  S U P P O R T S  2 5  L A N G U A G E S ,  7 0 +  E X T E N S I O N S

N E X T  S T E P S

Visit FlexNet 
Producer Suite 
to learn more about 
these products.

Learn More

Copyright © 2018 Flexera Software LLC. All other brand and product names mentioned herein may be the trademarks 
and registered trademarks of their respective owners.  |  000
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You can adjust the depth and breadth of 
scan and analysis based on your project. 
A quick scan gives helps you prioritize 
issues based on a high-level overview. 
Trigger deep scans where necessary to 
create a detailed and complete analysis.

Identify Open Source Security 
Vulnerabilities and Manage Risk

Identify known vulnerabilities associated 
with the open source in your applications  
and get alerts when new vulnerabilities 
affecting you are reported. Analyze 
security risks within projects with easy- 
to-understand dashboards and reports.

FlexNet Code Insight includes a robust 
framework supporting multiple data 
sources for vulnerability data, including 
NVD and advisories from Secunia 
Research at Flexera.

Comply with Open Source Licenses 
and Manage Obligations

Identify open source licenses and drill 
down into license details and risk.

FlexNet Code Insight automates the 
creation of an accurate Bill of Materials 
(BOM) to ship with your products.

This enables you to comply with license 
obligations that come with open source 
software and protect your IP.

Policies

Automate the review of commonly 
used components based on your 
company license policy. Developers can 
select components they intend to use, 
and submit for review. Developers also 
have access to usage guidance after 
a component is approved for use, or 
remediation notes if the component 
is rejected.

Seamlessly Integrated Into Your 
Development Lifecycle

Integrate open source scanning into 
your DevOps environment using  
FlexNet Code Insight’s plugins for  
Jenkins, Docker, Gradle, Apache Ant, 
Apache Maven, Bamboo and GIT.  
This allows you to scan your code  
and identify dependencies from the 
build environment.

Integrate any external audit data into 
FlexNet Code Insight and develop 
your own plugins using the Scan 
Agent Framework.

Create custom dashboards and  
reports with automated findings, audit 
andvulnerability information using  
REST APIs.

Dashboards and Reporting 
for Common Queries

Create Third Party Notices and  
generate reports to stay on top of your 
open source code. Quickly answer  
questions like these and many more:

 • Are we exposed to a specific 
  vulnerability?

 •  Are we exposed to high priority 
  license issues and/or high severity 
  vulnerabilities?

 • Where are our outdated 
  components?

• Where should we focus our limited 
  analysis resources? Where are 
  the issues that need attention now?

S E C U R I T Y  V U L N E R A B I L I T Y 
E X P O S U R E

I N V E N T O R Y  R E V I E W  S T AT U S

D A T A  S H E E T

V U L N E R A B I L I T I E S :  
 H I G H :  5  ( 2 2 % ) 
 M E D I U M :  1 5  ( 6 8 % ) 
 L O W :  2  ( 9 % )

 P 1 :  V I R A L  /  S T R O N G  C O P Y L E F T  1  ( 3 % ) 
 P 2 :  W E A K  C O P Y L E F T  /  C O M M E R C I A L 

 /  U N C O M M O N  1  ( 3 % ) 
 P 3 :  P E R M I S S I V E  /  P U B L I C  D O M A I N 

 2 1  ( 6 5 % ) 
 U N K O W N  O R  N O  L I C E N S E  F O U N D  9  ( 2 8 % )

 P 1 :  4  ( 1 2 % ) 
 P 2 :  2  ( 6 % ) 
 P 3 :  2 4  ( 7 5 % ) 
 P 4 :  2  ( 6 % )

 A P P R O V E D :  1 8  ( 5 6 % ) 
 R E J E C T :  3  ( 9 % ) 
 N O T  R E V I E W E D :  1 1  ( 3 4 % )

L I C E N S E  E X P O S U R E I N V E N T O R Y  P R I O R I T Y
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Benefits to  
Your Organization:
•  Know What You Have—

discovery, inventory, 
applicat ion recognit ion 
across mult iple plat forms

•  Maintain cont inuous 
software license 
compliance to  
minimize audit risk

•  Reconcile license 
purchases with software 
installat ions and usage to 
have visibility and control

•  Automate and optimize 
ent it lement based 
desktop software license 
management to enable 
the reduct ion of license, 
maintenance and  
audit costs 

•  Proact ively manage 
contracts and renewals  
to “buy only what  
you need”

•  Automate license 
management to reduce 
manual effort and improve 
operat ional efficiency

Software License Optimization = Software 
Savings & Compliance 
Software is one of the major items on IT expense 
budgets. Industry analysts est imate that software 
license and maintenance fees represent 20 to 35%  
of total enterprise IT spend. Not only are desktop 
and server applicat ions from major vendors— 
Adobe®, IBM®, Microsoft®, Oracle®, SAP®, 
Symantec™ and VMware—strategic to businesses, 
they also represent the vast majority of an 
enterprise’s software spend. For technology 
companies, engineering applicat ions from vendors 
such as Autodesk, Cadence Design Systems and The 
Mathworks, to name only a few, are crit ical assets 
that drive product ivity and t ime to market.

The approach for managing this software asset 
port folio is typically immature, local rather than 
global, and frequent ly involves spreadsheets or 
other ad-hoc methods. The lack of mature software 
asset management processes exposes enterprises 
to software audit liabilit ies and overspending on 
licenses and maintenance. What is needed is a 
Software License Optimization solut ion that allows 
organizations to control costs and reduce risks 
associated with software assets. FlexNet® Manager 
Suite for Enterprises provides a comprehensive 
set of products that enable organizations to 
manage hardware assets and optimize software 
licenses for pervasive desktop and server software. 
Organizations are also able to maintain software 
license compliance and automate crit ical processes 
to improve IT operat ional efficiency. The Flexera 
Software solut ion allows organizations to realize 
ongoing cost savings of up to 25% per year on their 
software spend.

FlexNet Manager Plat form is the foundation of 
FlexNet Manager Suite for Enterprises used by 
thousands of enterprises to gain visibility and control 
of hardware and software assets and optimize 
software spend.

FlexNet Manager Platform
FlexNet Manager Plat form Provides: 

•  Desktop to Datacenter Discovery, Inventory, 
Hardware and Software Asset Management - 
FlexNet Manager Plat form provides scalable 
desktop to datacenter hardware and software asset 
management funct ionality to ident ify and manage 
hardware assets and applicat ions installed on 
physical and virtual machines. The Plat form 
provides discovery, inventory and hardware asset 
management (HAM) for desktops, laptops, servers, 
mobile devices and other physical IT assets 
(Maturity Model Level 1, see page 2). It provides 
applicat ion recognit ion and normalizat ion for 
enterprises across more than 16,000 publishers 
and 150,000 applicat ions from desktop to 
datacenter (Maturity Model Level 2). Asset reports 
provide act ionable insight into hardware assets, 
software installat ions, applicat ion usage, license 
compliance status, upcoming payments, and 
purchased versus installed license reconciliat ion 
(Maturity Model Level 3).

•  Desktop/Client Software License Optimization -  
FlexNet Manger Plat form also provides 
enterprise—wide Software License Optimization 
across desktops, laptops, and other client devices, 
enabling organizations to reach Level 4 in the 
Software License Optimization Maturity Model, for 
desktop software. It automatically applies product 
use rights acquired through software license 
agreements from desktop vendors such as Adobe, 

“Our annual true-up with 
one of our key software 
vendors in 2011 was 
the proof point for our 
revamped ITAM program 
and investment in FlexNet 
Manager Suite. The zero 
dollar true-up cost, in 
sharp contrast to the 
millions of dollars paid 
each year previously, 
erased all doubts about 
the program and showed 
how powerful it is to 
have accurate asset 
information at your 
fingert ips.”

 
Luis Peluffo Johansen 

Global Head of IT 
Purchases & Assets 
A.P. Møller-Mærsk 

FlexNet Manager Platform
Comprehensive IT Asset Management and Desktop License Optimizat ion Solut ion
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1.6" 100% Black PMS 299

55% black 0.5pt. rule. Link  
extends to base-align with  
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Data Sheet Interior

SIDEBAR AREA

Area may 
incorporate 
partner logos  
or quotes.

Title: 9.5pt./ 
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Sans Pro Black 
set in all-caps 
with tracking  
set to 130

Text: 9.5pt./13pt. 
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Pro Light

MAIN CONTENT AREA

    –   Content should follow a 3-column grid

    –   Content area may include charts and/or graphs

•  �Subhead
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	 –   �Title-case capitalization

	 –   Use 100% black for text color

•  �Body text

	 –   10.5pt./13.5pt. Source Sans Pro Light

	 –   �Sentence-case capitalization
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Quote box color bar: 0.13" wide

�Bar color is always PMS 299 when quote is from Flexera 
representative but can be PMS 368, PMS 152, PMS 7405  
or PMS 2945 when quote is from a third party
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MAIN CONTENT AREA

Intro text: 20pt./24pt. Source Sans Pro Regular 

–   �Use PMS 299 for text color

–   �Copy should not be more than five lines long  
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A B O U T  F L E X E R A

Flexera is the leading provider of strategic solutions for  
Application Usage Management; solutions delivering 
continuous compliance, optimized usage and maximized 
value toapplication producers and their customers. 

flexera.com

N E X T  S T E P S
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A B O U T  F L E X E R A

Flexera is the leading provider of strategic solutions for Application Usage Management; solutions delivering 
continuous compliance, optimized usage and maximized value toapplication producers and their customers. 

flexera.com

T I T L E T I T L E

Action Action

Visit Us

Visit FlexNet Producer Suite for 
Intelligent Device Manufacturers.
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Success Story
Success stories allow us to highlight a customer’s specific 
challenge and the solution provided by Flexera.

As a leading provider of anti-tamper processor solutions for the 
military, government and commercial sectors, CPU Tech produces 
the Acalis® family of secure processors that protect software and  
systems from reverse engineering.

C H A L L E N G E

•   Reduce high manufacturing costs 

•   Efficiently manage licenses and  
product lifecycle

•   Apply to both offline and web-based 
environments

S O L U T I O N

•   CPU Tech implemented FlexNet 
Producer Suite for Intelligent Device 
Manufacturers from Flexera 

•   Enabled CPU Tech to license several 
different “subscription licenses”   
from the same secure hardware

•   Managed the licenses and entitlements 
over the life of the product

B E N E F I T S

•   FlexNet Producer Suite for Intelligent 
Device Manufacturers enabled CPU 
Tech to reduce manufacturing costs 

•   Manufactured a single version of  
their hardware

•   Embedded software and licensing  
to offer different capabilities

“We needed a solution that enables a solid revenue model without expanding our manufacturing costs. 
With Flexera Software we can now easily upgrade and downgrade our customers without deploying  
additional hardware as well as offer them licensing and pricing models based on roles and features.”
R Y A N  K E N N Y,  — T I T L E ,  C P U  T E C H

S U C C E S S  S T O R Y

Differentiating Security  
Hardware Licensing and  
Entitlement

I N  S U M M A R Y

Kenny summarizes, “Flexible software licensing and entitlement management 
allows for cost reduction and revenue models that matches customer needs 
and processes. In the past, much of what were security “rules” to be enforced  
through audit are now enforced by licensing and entitlement management.”

F E AT U R E S  &  S U B S C R I P T I O N S

F E AT U R E S  T O  S U B S C R I P T I O N 
L I C E N S E S  I N  A C A L I S  S E N T R Y

P R O D U C T  A C T I V AT I O N

L I S E N C I N G

F I E L D  U P G R A D E

T A M P E R  A N D  A C T I V I T Y  L O G

D E V I C E  S A N I T A Z I T I O N

A C C E S S  C O N F I G U R AT I O N

S E C U I R I T Y  C O N F I G U R AT I O N

A S S E M B LY  C R E AT I O N

A S S E M B LY  U P G R A D E

T A R G E T  A C T I V I T Y  L O G  R E T R E V I A L

M A N U F A C T U R I N G  P R O C E S S

F U L L
A S S E M B LY 
C R E AT I O N S T AT I CM A N U F A C T U R I N G

S U C C E S S  S T O R Y
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A B O U T  F L E X E R A

Flexera is the leading provider of strategic solutions for  
Application Usage Management; solutions delivering 
continuous compliance, optimized usage and maximized 
value toapplication producers and their customers. 

flexera.com

N E X T  S T E P S

Visit FlexNet 
Producer Suite 
for Intelligent Device 
Manufacturers.

Learn More
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C H A L L E N G E S O L U T I O N B E N E F I T S

S U C C E S S  S T O R Y
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•  �Body text
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Subhead (optional): 21pt./24pt. Source Sans Pro Light  
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(72 characters) when 
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The airline’s attention to thoroughness has elevated air travel 
safety to amazing levels. And it provides a great lesson for 
enterprises like yours. A strategy that includes preflight checks  
and regular inspections can keep the applications in your 
portfolio running reliably and securely. 

Just what should that strategy include? The first part 
encompasses checking for risks before you deploy new 
applications or application updates and before you migrate 
applications to a new platform. These preflight checks ensure 
that every application will behave the way you expect it to at the 
time it is rolled out. The second part is periodically inspecting 
your applications to uncover issues introduced after deployment. 

Application risks abound. Cyberattacks that exploit security 
vulnerabilities on corporate and government networks seem 
to happen every day. Deploying an application with unsatisfied 
dependencies or platform incompatibilities can affect application 
reliability, exposing your business to outages. Mobile apps can 
take over device cameras, microphones, or GPS systems without 
the user’s or IT’s knowledge.

Before and after you package and deploy an application, you 
need to understand fully whether it exposes your company to 
risk. You have to answer questions about the extent of the risk 
and how you can mitigate it.

When you consider the widespread security vulnerabilities, the 
massively intertwined application dependencies, the diversity of 
deployment environments, and the potential device takeover of 
mobile apps, keeping your applications safe is a mind-boggling 
job. Traditional, manual approaches are no longer practical.

Flexera App Risk Module combined with Flexera AdminStudio® 
Enterprise replaces outmoded approaches with actionable 
intelligence needed awareness based way to keep your 
applications safe and reliable. More than a packaging tool, this 
combination arms you with a complete application readiness 
solution. So, you can identify and mitigate risk issues before 
pulling the deploy trigger. And you can uncover and mitigate  
risks that arise after deployment. 

This highly automated solution saves you valuable time in 
researching vulnerabilities and security patches. And it minimizes 
the likelihood of missing risks that could turn your well-behaved 
applications into problem-ridden nightmares.

Airlines keep the planes in their fleets in tip-top shape. Failure 
to do so would be incredibly risky. So airlines execute preflight 
checks just before takeoff. In addition, they periodically perform 
in-depth inspections such as electronically scanning critical 
engine and fuselage parts for signs of wear. 

Executive Summary
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Operational Dangers

Then there’s operational risk. You’re ready to deploy an 
application. Are you sure it’s going to work reliably when you 
deploy it? It has to play nice with all the other applications in the 
target environment. It has to run without a hitch on the target 
operating platform, whether it’s Windows 10, Linux, or other. And 
it must have access to all the other applications and services 
it depends on as well as access to specific versions of those 
application and services.

Versions are especially complicated with Java. There are 
hundreds of versions of Java. Deploying an application in an 
environment that isn’t running the required version of Java can 
wreak havoc. The application may break. Security may 

be jeopardized. Updating applications for security reasons 
could break Java-dependent applications. In addition, some 
applications can introduce more Java versions side-by-side. 

Malicious Mobile Apps

Mobile apps take risk to a new level. They can commandeer 
a device’s microphone, camera, and GPS mechanism, access 
contact lists, and take over other device resources. This 
capability is put to good use by benevolent apps such as guiding 
you to a destination or dialing by name rather than by number. 
But bad actors can use the capability for malicious purposes 
such as surreptitiously spying on users and tracking their 
locations. and grabbing their private information.

A R E A  O F  C O N C E R N P E R C E N T  O F  R E S P O N D E N T S A V E R A G E  L E V E L  O F  C O N C E R N

S E C U R I T Y  V U L N E R A B I L I T I E S / U P D AT E S 8 0 % 4

S O F T W A R E  D E P E N D E N C I E S 8 2 % > 4

In many organizations, the enterprise software release management (ESRM) process for evaluating application risk factors is mostly 
human driven, ad hoc, and manual. Plus, it’s typically fragmented across teams. For example, the security team may assess security 
vulnerability risks while the desktop engineering team identifies operational risks. And these teams are probably using spreadsheets 
and email to track risk info and communicate it across teams.

The shortcomings are many:

• �Manual processes are error prone, resulting in gaps and inaccuracies in risk data

• �Manual efforts consume valuable time and resources, slowing application release and dragging down staff productivity

• �Fragmented processes are nearly impossible to track and provide only a disjointed view of risk elements

– �There is no clear audit trail for risk assessment

• �There is no centralized view of overall enterprise risk profile

As a result, you and other team members may be making application deployment decisions based on incomplete, fragmented,  
and possibly erroneous information. That leaves the door wide open to unwanted consequences.

Table 1

Going from Risky to Risk Free
The increased level of risk has certainly gotten the attention of IT people, as a recent Flexera 2017survey of AdminStudio customers 
validates. Respondents identified their major concerns and ranked their concern levels on a scale of 1 to 5 where 5 is extremely 
concerned. Table 1 shows that, for most respondents, security vulnerabilities/updates and software dependencies were at the top  
of the list.
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Network equipment providers’ core business model is under 
pressure due to a combination of business and technology 
trends impacting the telecommunications industry.

Network Function Virtualization (NFV) enables certain 
network functions to be consolidated and performed 
on standard IT virtualization technology rather than on 
specialized, dedicated networking equipment with a vision 
to dramatically change how networks are architected and 
operated in the future. Examples of network functions that 
are likely to be virtualized include switching elements, 
traffic assurance and security functions.

Software Defined Network (SDN) on the other hand, 
provides the separation of the control and data forwarding 
planes to simplify compatibility with existing deployments 
and facilitate operation and maintenance procedures.

N E T W O R K  F U N C T I O N  V I R T U A L I Z AT I O N  ( N F V ) S O F T W A R E  D E F I N E D  N E T W O R K  ( S D N ) 

Profiting From the Transition to
Physical + Digital Solutions

B U S I N E S S  M O D E L S  U N D E R  P R E S S U R E

WHITE PAPER

Technology trends  
Technology trends impacting network 
equipment providers include an 
increasing software intellectual property 
(IP) component in physical products, 
mainstreaming of virtualization 
technology, the ability to decouple 
software from hardware and an in-
creasing desire for service providers 
and enterprises to transition from using 
custom hardware to generic, commercial 
off the shelf (COTS) hardware powered 
by software. 

Network Function Virtualization and 
Software Defined Network continue to 
drive innovation for network equipment 
providers, and in many cases disrupt 
their current business models. 

Business trends  
Business trends impacting network 
equipment providers include pressures 
from service provider and enterprise 
customer segments to reduce costs, 
demand for flexible buying and 
consumption models that involve

a combination of capital and operating 
expenses (Capex and Opex) and the 
advent of smaller, nimbler competitors 
that are looking to capitalize on the 
technology trends to leapfrog incumbents. 
These trends are fundamentally disrupting 
the core businesses of many network 
equipment providers and maintaining 
status quo is not a luxury they can afford.

1

The objective of this white paper is to show how Flexera Software’s 
Corporate Software Inspector addresses important gaps in  
traditional vulnerability management tools: the assessment and 
remediation of vulnerabilities on software and systems running 
on clients and servers. 

It closes the gap between IT Security and IT Operations to allow full lifecycle 
management of vulnerabilities across the organization. These gaps expose 
organizations to the risk of security breaches that can lead to loss of confidential 
data, hacker control of internal systems and other negative consequences.  
Closing these gaps is of critical importance to mitigate security risk.

• Introduction to Vulnerability Management

•  Importance of patching and remediation as part 
of a complete Vulnerability Management process

•  Reasons why organizations need to invest in developing  
their vulnerability management processes and  
implementing technologies to support those processes

•  Our solution to close the patch assessment and  
remediation gaps: What makes Corporate Software  
Inspector different from traditional vulnerability 
scanning technologies and how it delivers accurate 
patch assessment and remediation to support the 
entire lifecycle of managing software vulnerabilities

I N  T H I S  PA P E R  W E  W I L L  C O V E R :

Corporate Software Inspector 
Bridging Vulnerability Gaps
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E X E C U T I V E  S U M M A R Y :

WHITE PAPER

2

1. Manage Business Model Complexity

From operating a single “one and done” 
business model, network equipment 
providers will need to evolve to operate 
a continuum of business models involving 
a combination of hardware, software 
and services. They will need to adopt 
approaches and policies to:

• Monetize the value of software by 
 implementing both Capex and Opex 
 models – perpetual, subscription, 
 usage-based

• Reach new segments with flexible 
 deployment models - virtual appliances 
 and Cloud

• Monetize the platform through expanded 
 ecosystem offerings

2.  Develop New Software Pricing 
Strategies and Capabilities

As network equipment providers shift 
from physical to physical + digital, much 
of the value they offer will transfer from 
the hardware to the software and as 
a result the revenue pie is likely to be 
split across more players and will lead 
to significant changes to revenues. To 
counter this, companies will need to 
develop software pricing strategies that 
involve effectively monetizing across the 
application lifecycle (e.g., try and buy, 
feature monetization, digital add-ons to 
hardware, etc.) They would also need to 
support a portfolio of revenue models – 
from perpetual, to subscriptions to 
usage-based on the needs of the different 
customer segments.

3. Capitalize on Software Maintenance

Software maintenance revenues have 
traditionally been an afterthought for 
network equipment providers. Software 
maintenance revenues constitute a big 
part, sometimes upward of 50% for pure 
software companies, and provide higher 
margins than even the software license 
sale. With the commoditization of 
hardware and the increasing role of 
software intellectual property, traditional 
network equipment providers will need 
to adopt software maintenance best 
practices of traditional software 
companies and appropriately tweak 
them to their unique business models 
to drive recurring revenue streams.

Network equipment providers should 
define structured maintenance offerings 
and establish business processes and 
systems to be able to enforce granular 
entitlement management across the 
software lifecycle to increase software 
maintenance revenues. Figure 1 provides 
a view of different revenue and non- 
revenue entitlements across the software 
lifecycle process.

5 Considerations for Staying Competitive and Making Money

A successful response to these challenges is dependent on the competitive  
position of the network equipment provider - their product strength, domain  
expertise, breadth of product portfolio, relationship with customers and channel 
partners andthe ability to provide an integrated solution.

However, the five considerations outlined below are fundamental to the way  
network equipment providers need to consider doing business and are imperative 
to staying competitive and making money. 

2

The Impact of Virtualization

Many IT organizations have been 
increasing the use of virtualization in 
their datacenters. Public, private and 
hybrid clouds leverage virtualization 
technology to enable the compute 
elasticity that is one of the major 
benefits of the cloud approach. However, 
virtualization complicates software 
procurement and license management 
because of the highly dynamic nature of 
the virtual datacenter and the complexity 
of virtual use rights for software. VMs are 
rapidly spun up and down in response 
to fluctuations in demand and they are 
moved from one physical host to another 
for load balancing and maintenance 
operations. Each VM  will typically 
have a unique set of software installed, 
including, for example, an operating 
operating system, database, middleware 
and application.

The procurement team has to ensure 
that the right software is available with 
the appropriate licenses for every 
software component running across a 
variety of server hardware types in the 
virtualized datacenter. That includes 
not only the software running on VMs 
but also the virtualization software (e.g. 
VMware vSphere or Microsoft Hyper-V) 
running on the physical hosts. 

Determining the licensing requirements 
in  this complex and highly dynamic 
environment can be  quite challenging. 

Consider the complexity of IBM Processor 
Value Unit (PVU) licensing in a virtual 
server cluster. IBM allows sub-capacity 
licensing which means that you only 
need to license the virtual capacity 
allocated to the IBM software, not all 
of the physical capacity of the server. 
But it also requires the calculation of 
the ‘high water mark’, which is the 
highest cost (from a PVU perspective) 
server configuration of all the servers 
in the cluster where the IBM software 
could run.

Clearly, understanding and tracking 
license consumption  in virtual 
environments requires a software license 
optimization solution that can keep up 
with the complexity and changeability 
of these environments. The answer is  
not a spreadsheet.

The Impact of SaaS and other 
Cloud Services

Many software publishers are pressuring 
customers to move to products that 
are delivered via Software as a Service 
(SaaS). These include Microsoft® Office 
365™ and Oracle® ERP Cloud. In addition, 
a mix of independent software vendors 

(ISVs) and other vendors offer Platform 
as a Service (PaaS) and Infrastructure as 
a Service (IaaS) in the public cloud. For 
example, Amazon offers Amazon Web 
Services (AWS), Microsoft offers Azure, 
and Oracle offers the Oracle Compute 
Cloud Service.

The advantages of moving to subscription 
-based cloud services include a shift from 
capital expenditures (CapEx) to pay-as-
you-go operating expenditures (OpEx), 
greater flexibility in that the enterprise is 
not as locked in to specific vendors, and 
easier maintenance in that the cloud 
vendors perform some or all of the 
hardware and software updates. In 
response, many enterprises are embracing 
hybrid environments that combine data-
center, private cloud, and public cloud. 
These hybrid environments result in a 
complicated mix of vendors, purchase 
agreements, and licensing rules that the 
procurement team has to navigate and 
help manage.

There is an additional wrinkle introduced 
by cloud services. Because it’s so easy to 
purchase cloud services, business units 
and employees in many enterprises are 
bypassing the IT department and the 
procurement team and obtaining the 
services they want directly from cloud 
providers. For example, a developer 

The Challenge Grows
Software procurement, sourcing, and vendor management have always presented a 
challenge for businesses.  Complex software license agreements and license models 
make buying and managing software difficult. Software audits have been a growing 
trend that is highly disruptive to the business and often results in large, unbudgeted 
expenses. Virtualization, cloud, and shadow IT amplify these challenges.

4

4. Orchestrate the Physical and 
Digital Supply Chain

Network equipment providers typically 
operate through a combination of direct, 
1-tier and 2-tier distribution channels. 
While the direct and indirect supply 
chains are well established for the 
physical world, the digital supply chain 
is less established.

Some of the fundamental components 
that network equipment providers will 
need to support include, hybrid (physical 
+ digital) business models, a manageable 
SKU structure, accurate install base and 
entitlement information, visibility of 
devices through the channel, visibilityof 
follow-on customer activities (e.g., 
 

additional license purchases, activations), 
self-serve capabilities for software lifecycle 
activities and accurate end customer 
information. These digital supply chain 
attributes need to be integrated to work 
seamlessly with the existing physical 
supply chain attributes.

5. Protect Your Software IP

Network capabilities that were 
traditionally provided through hardware 
or through software on customized 
hardware were very difficult and expensive 
to copy. However, as these functions 
become enabled through virtualized 
applications running on generic hardware, 
companies need to focus on protecting 
against piracy and overuse.

Additionally, network equipment 
providers will need to define licensing 
policy, compliance and enforcement 
mechanisms based on criticality, 
connectivity, customer type and based 
on where the solution is deployed. 
Home-grown and point licensing 
and entitlement tools, may provide a 
temporary solution, but they quickly fall 
short as volume and complexity grows. 
A clear understanding of the use cases 
today and potential future models 
should be considered when making 
software monetization solution decisions.

5 Considerations for Staying Competitive and Making Money (Continued)
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Patch Customers Using Less Resources 

Customers of Corporate Software Inspector 
patch their applications in shorter cycles 
with fewer resources. Research conducted 
with customers and non-customers 

reveals that 58% of organizations using 
Corporate Software Inspector deploy 
patches daily or weekly, while this 
percentage is 25% for non-customers. 
At the same time 86% of users claim 

they use 2 staff days or less a week for 
researching vulnerabilities and patching, 
while 50% of noncustomers use 3 staff 
days or more to do the same job.

PATCHING TIME SPEND

PATCH DEPLOYMENT FREQUENCY

N O N  C U S T O M E R 
C U S T O M E R

N O N  C U S T O M E R 
C U S T O M E R

1 
S T A F F/ D A Y

D A I LY

2 
S T A F F/ D A Y

W E E K LY

3 – 5 
S T A F F  / D A Y

M O N T H LY

1 – 3 
S T A F F/ W E E K

Q U A R T E R LY

2 + 
S T A F F  / W E E K

N O N E

1 0 %

1 0 %

0 %

0 %

1 0 0 %

8 0 %

9 0 %

8 0 %

6 0 %

6 0 %

7 0 %

7 0 %

5 0 %

5 0 %

4 0 %

4 0 %

3 0 %

3 0 %

2 0 %

2 0 %

4

5

BRIDGING VULNERABILITY GAPS

– add users 
– user hierarchy 
– move

C U S T O M E R 
M A N A G M E N T

L I F E T I M E 
C Y C L E

P R O D U C T 
F U L L F I L L M E N T

E N T I T L E M E N T 
A D M I N 

A D M I N I S T R AT I V E 
E N T I T L E M E N T 

R E V E N U E 
E N T I T L E M E N TS 

P R E  S A L E S 
E N T I T L E M E N TS 

C O N F I G U R AT I O N 
A N D  S E T U P

– new 
– addon 
– upgrade
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– enterpise license 
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– loan 
– not for sale
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– update 
– patch fix 
– beta

– demo 
– try & buy 
– evaluation

– taxonomy 
– products 
–models

– asset management 
– view entitlements 
–return

– move 
– emergency 
– migration / M&A

– register 
– configure 

– download 
– install 
– activate

– merge account 
– divest account 
– new contacts
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What is Vulnerability 
Management?
“Vulnerability management is the 
‘cyclical practice of identifying,  
classifying, remediating, and mitigating 
vulnerabilities’, especially in software 
and firmware. Vulnerability management 
is integral to computer security and 
network security.”1

Managing vulnerabilities means exe-
cuting the full lifecycle of assessment, 
mitigation, and verification to keep the 
business safe from the consequences 
of the exploitation of vulnerabilities.  
In today’s complex environments, 
vulnerability management requires 
consideration of multiple devices, 
platforms, and technologies. Yet, the 
basic steps of the lifecycle remain 
very similar:

• Assessment phase includes discovery
of insecure applications and systems,
evaluation of criticality and risk, and
determination of the action required
to mitigate that risk

•  Mitigation phase is the
implementation of the actions 
determined in the assessment phase, 
normally it means applying patches 
and other work-arounds to remediate
the vulnerability.

• Verification phase validates that
mitigation actions are implemented,
the threat has been removed and
doesn’t reappear later.

The different activities associated with 
the lifecycle often require collaboration 
between professionals across multiple 
departments. Also, for different types 
of devices and platforms, different 
approaches, processes and technologies 
are needed.

Vulnerability Scanning ≠ 
Vulnerability Management
While vulnerability scanners are a  
widely adopted technology, and play 
an important part of the vulnerability 
management process, they don’t drive 
remediation of the most common issues 
— the patching of vulnerable software. 
Youmay ask, why is that?

Vulnerability scanners assess the 
presence of vulnerabilities in network 
appliances, user passwords, and  
Operating System configuration.  
However they are limited in their ability 
to find software vulnerabilities on desk-
tops and servers, and most important, 
they don’t have the capability to patch 
these issues.

Many businesses rely on vulnerability 
scanners as the main – and often only – 
technology to support their vulnerability 
management processes, leaving critical 
gaps in the assessment and mitigation 
phases, particularly when it comes to 
applying security patches.

SOFTWARE VULNERABILITY MANAGMENT LIFECYCLE

3

Secunia
Research

Verify M
itigation

A pply Remedia
tio

n 
or

 W
or

k-
ar

ou
nd

ASSESS

VERIFY

M
IT

IG
AT

E

Asset Inventory /
Discovery

Ass ess and
Prioritize Risk

New
Vulnerability

Verified

Manage Workflows
Continuous Reporting

BRIDGING VULNERABILITY GAPS

5

Based on experience working with 
numerous network equipment providers 
and thousands of software providers, 
Flexera Software has defined a maturity 
model framework (Figure 2) to provide 
guidance on navigating the 
multidimensional complexities of 
transitioning to a physical plus digital 
goods business model. The framework 
identifies the business model and 
customer experience opportunities and 
outlines operational considerations 
needed to balance revenue goals and 
customer experience.

Today, many network equipment providers 
are at Level 1 or somewhere between 
Level 1 and Level 2 and are seeking to 
move both up and towards the right. 
The pace at which they want to transition 
as well as the steps to get there depends 
on the company’s products, customer 
profile, business goals and strategy.

Flexera Software has worked with many 
network equipment providers and pure-
play software vendors - from Fortune 50 
companies to innovative start-ups – to 
develop and execute on a game plan to 
manage the business model complexity 

and move up the maturity model 
to drive incremental revenue while 
reducing costs and establishing a 
positive customer experience.

Flexera Software’s software monetization 
solutions provide a scalable, out-of-the-
box solution architecture to support the 
use cases across the maturity model. 
Flexera Software’s Global Consulting 
Services organization provides subject 
matter expertise, best practices and 
methodology for network providers to 
get the transition right, the first time.

In Flexera Software’s experience, there 
are multiple areas where software 
monetization solutions help network 
equipment providers increase their 
top-line revenue and reduce costs.

The areas and magnitude of impact 
will vary based on network equipment 

providers’ current complexity, maturity 
and future strategy. However, the bottom 
line is that network equipment providers 
can make significant money by getting 
the physical to physical + digital 
transformation right and in many cases 
not doing anything, is just not an option. 

As the quote goes, “You cannot change 
your destination overnight, but you can 
change your direction overnight”. Now 
is the time to profit from the transition 
to physical and digital solutions.

How Can Flexera Software Help?

The Impact to Network Equipment Providers

P OT E N T I A L  R E V E N U E  O P P O R T U N I T I E S  P OT E N T I A L  CO S T  S A V I N G  O P P O R T U N I T I E S

FLEXIBLE LICENSING & PACKAGING COMMON LICENSING

CHANNEL PERFORMANCE CUSTOMER SELF-SERVICE LICENSING LIFECYCLE

UP-SELLING AND CROSS-SELLING STREAMLINE AND AUTOMATE PROCESSES

MAINTENANCE AND SUBSCRIPTION RENEWALS REDUCE ROYALTY COSTS

PRODUCT & MAINTENANCE OVERUSE RECOVERY HARDWARE INVENTORY COSTS AND COMPLEXITY

BRIDGING VULNERABILITY GAPS
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As the value increases, so has the risk of vulnerabilities and non-compliance. Which puts a 
spotlight on the need for a process to manage the use of OSS.

Flexera’s Software Composition Analysis (SCA) Maturity Model offers a framework to assess  
your current state and identify next steps, including:

• Where to start

• A benchmark for comparison with peers

• Process maturity and business value assessment

• Specific improvements that need to be put in place

Open Source Software (OSS) offers tremendous 
benefits in speeding up product development 
and quality. In fact, today more than 50% of 
applications use open source software.
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The model consists of four levels of maturity for security and license 
compliance. It applies to all industries.

The model assesses business processes in these dimensions 
of Software Composition Analysis.

VULNERABILITY 
MANAGEMENT
To prevent security 
defects due to third party 
component usage

LICENSE 
MANAGEMENT
To manage open source 
license dependencies  
and reduce the impact of 
legal risk
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related to the use of open 
source software, based  
on associated licenses and 
company policies

COMPONENT 
MANAGEMENT
To achieve insight into 
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product roadmap decisions

Optimized 
LE VE L 4

Automated 
LE VE L 3

Enabled 
LE VE L 2

Reactive 
LE VE L 1

P
R

O
C

E
S

S
 M

AT
U

R
IT

Y 
A

N
D

 B
U

S
IN

E
S

S
 V

A
LU

E

K E Y  S O F T W A R E  C O M P O S I T I O N  A N A LY S I S  B U S I N E S S  P R O C E S S E S

Vulnerability 
Management

License 
Management

Obligation 
Management

Component 
Management

Are we optimized for growth, scalability and digital transformation?

Are we using standard vulnerability management, OSS compliance 
and obligation management processes across all products?

Have we automated processes for scale and best user experience?

Are our applications secure, compliant and centrally 
managing obligations?

10 Ways to Improve 
Security Compliance 
with Data Privacy 
Regulations 

SCA Maturity Model
A Framework to Strengthen 
Open Source Security  
and Compliance
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The model consists of four levels of maturity for security and license 
compliance. It applies to all industries.

The model assesses business processes in these dimensions 
of Software Composition Analysis.

VULNERABILITY 
MANAGEMENT
To prevent security 
defects due to third party 
component usage

LICENSE 
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To manage open source 
license dependencies  
and reduce the impact of 
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Component 
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Are we optimized for growth, scalability and digital transformation?

Are we using standard vulnerability management, OSS compliance 
and obligation management processes across all products?

Have we automated processes for scale and best user experience?

Are our applications secure, compliant and centrally 
managing obligations?
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Flyer
Flyers are typically two-sided and used to  
promote our products and services.

Every organization must have a 
comprehensive approach to privacy 
management and document how they 
collect, process, and store personal 
data. But too many companies still fall 
down on the security fundamentals. 
New regulations make the cost of 
failure far greater than it has ever been. 
If these regulations feel like a burden, 
look at them as an opportunity to  
employ basic security measures that 
may be missing.

According to Forrester Research, the 
top external intrusion method hackers 
use to gain access to data is through 
vulnerabilities in soware. And Gartner 
says that ‘Through 2020, 99% of  
vulnerabilities exploited will continue 
to be ones known by security and IT 
professionals for at least one year.”1

The Heartbleed vulnerability was first 
reported in 2014. Yet, even today many 
companies still use the Open SSL

component that was the target 
of that attack. Apache Struts2 went 
unpatched at Equifax for months 
before it was exploited to steal 
millions of personal records. 

As an IT Operations or Security  
Professional, you can protect your 
organization from hacks like these.

To Improve Security  
Compliance With Data  
Privacy Regulations

10 WAYS

*General Data Protection Regulation 
**Payment Card Industry (PCI) Data Security Standard 
***Health Insurance Portability and Accountability Act (HIPAA)

Source: TechValidate survey of 51 users of Security and Software management

Rapid Technology Advances Have Brought New Challenges  
For the Protection of Personal Data.

WORRIED ABOUT GDPR? WE GOT THIS.
WHICH REGULATIONS DOES FLEXERA HELP YOUR BUSINESS COMPLY WITH?

GDPR *

PCI **

HIPAA ***

61%

31%

12%

Poorly implemented and 
documented IT Operations’ 
processes are a roadblock 
to complying with the 
security requirements of 
GDPR and other regulatory 
compliance mandates.

01 Enforce corporate policies 
 using an enterprise app store 
 
02 Uninstall soware that is end 
 of life (EOL) — before the vendor 
 stops support 
 
03 Only deploy new soware that 
 is free from known vulnerabilities 
 
04 Run vulnerability assessment 
 against all systems frequently 
 
05 Prioritize and remediate 
 the most critical security 
 vulnerabilities first

06 Prioritize and remediate 
 the most critical security 
 vulnerabilities first  
 
07 Maintain an accurate 
 inventory of software assets 
 
08 Know what open source 
 software (OSS) is used in all 
 internally developed apps 
 
09 Remove local administrator 
 rights from employee devices 
 
10 Share data between systems 
 and collaborate

10 WAYS TO IMPROVE SECURITY COMPLIANCE
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0.7"

1"

1.6"

1.75"

3.25"

Sell Sheet Front Sell Sheet Back

HEADLINE AREA  
(can expand in width 
if necessary)

Type size can vary based  
on content, but suggested  
starting size is 26pt./32pt. Source  
Sans Pro Light set in title-case.

IMAGE AREA

IMAGE AREA  
(can expand in height if necessary)

MAIN CONTENT AREA

    –   Content area may include charts and/or graphs

•  �Headline

	 –   18pt./21pt. Source Sans Pro Bold

	 –   �Title-case capitalization

	 –   �Subheads may be set in approved secondary colors (pending legibility)

•  �Subhead

	 –   10pt./12pt. Source Sans Pro Semibold

	 –   �Title-case capitalization

	 –   Use 100% black or PMS 299 for text color

•  �Body text

	 –   10.5pt./13.5pt. Source Sans Pro Light

	 –   �Sentence-case capitalization

	 –   �Use 100% black for text color

MAIN CONTENT AREA (can expand in height if necessary)

    –   Content area may include charts and/or graphs

    –   If content continues from front side, type formatting should match

    –   �If new content from front side, type sizes and weights may vary depending  
on content. Suggested starting size for feature content is 16pt./18pt.  
Source Sans Pro Regular.

•  �Creating lists

	 –  Limit lists to 6 items set in 3 rows

	 –  �Lists may only include more than 6 items if directly supporting headline  
(Top 10 ways to Improve...), but never to exceed 10 items

CALL-OUT AREA

Type size can vary based on content, 
but suggested starting size is 
20pt./25pt. Source Sans Pro Regular 

CALL-TO-ACTION AREA

Always include a clear call-to-action or 
next step as bold text or as a button. 

FOOTNOTE AREA: 7pt./8.5pt. Source Sans Pro Regular

Footnote text  
base-aligns from 
bottom of page

100% Black

PMS 299

PMS 299 0.5pt. even-spaced 
rules set at 45° angle with  
opacity range from 20%–0%

11pt. Source Sans Pro Light set in all-caps with a tracking of 70.  
Limit text to 45 characters. Consolidate longer titles if necessary.

55% black 0.5pt. rule

0.375"
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Proposals
Proposals are our main sales pieces and how we offer our 
products and services to prospective customers.

Two versions of Flexera proposals are available — one for 
government and municipal organizations and a second one 
for general use. Be sure to use the appropriate version. 

RESPONSE TO RFP: 

Software Asset Management 
Solution and Implementation

Submitted By:

Joey Ignoffo
Enterprise Regional Account Manager

(847) 466-4291
JIgnoffo@flexera.com

Presented To:

THIS DOCUMENT CONTAINS PROPRIETARY TRADE SECRETS OF FLEXERA, INC. RECEIPT OR POSSESSION DOES NOT CONVEY ANY RIGHT TO REPRODUCE, DISCLOSE ITS CONTENT, OR TO 
MANUFACTURE, USE, OR SELL ANYTHING THAT IT MAY DESCRIBE. REPRODUCTION, DISCLOSURE OR USE WITHOUT SPECIFIC AUTHORIZATION OF FLEXERA IS STRICTLY FORBIDDEN.

300 Park Boulevard, Suite 500 
Itasca, IL 60143 

847.466.4000 

www.flexera.com 

 3 

Cover Letter 
Suzanne Allen   November 3, 2017 
Asset Consultant, Corporate Services 
Blue Cross and Blue Shield of North Carolina 
1968 Ivy Creek Boulevard 
Durham, NC 27707-3455 

Dear Suzanne, 

Flexera is pleased to respond to Blue Cross and Blue Shield of North Carolina’s (Blue Cross NC) Request for 
Proposal for Software Asset Management Solution and Implementation.  We understand that Blue Cross NC 
requires a highly experienced partner to provide a software asset management solution which can be quickly 
deployed and efficiently maintained.  Flexera brings decades of expertise, market leading best practices, and 
strong capabilities that will ensure Blue Cross NC’s requirements are exceeded and you are positioned to achieve 
additional future strategic initiatives.   

We believe it is the synchronization of technology, people, and processes that enables a software asset 
management solution to deliver long term, sustainable success to Blue Cross NC. Our team provides a deep pool 
of talent in software license and asset management with a rich history in this market. Our industry and solution 
experts average more than ten years of software asset management, software license optimization, and ITAM 
consulting experience. Through subject matter expertise and proven methodologies, we can help you 
implement, manage, and evaluate current or potential strategies to manage your IT assets. 

Flexera is uniquely positioned to deliver a solution which will support and expand your current capability in the 
lifecycle management of your software estate across your enterprise.  Our solution is the most scalable on the 
market and is both recognized and accepted as a reporting platform for the software vendors noted in this RFP. 
We look forward to your favorable review of our included information and welcome the opportunity to further 
discuss how Flexera can partner with you to achieve your software asset management objectives. 

Best Regards, 

Joey Ignoffo 
Enterprise Regional Account Manager

RESPONSE TO RFP:

PRESENTED TO: SUBMIT TED BY:

Joey Ignoffo
Enterprise Regional Account Manager
(847) 466-4291
JIgnoffo@flexera.com

THIS DOCUMENT CONTAINS PROPRIETARY TRADE SECRETS OF FLEXERA, INC. RECEIPT OR POSSESSION DOES NOT CONVEY ANY RIGHT TO REPRODUCE, DISCLOSE ITS CONTENT, OR 
TO MANUFACTURE, USE, OR SELL ANYTHING THAT IT MAY DESCRIBE. REPRODUCTION, DISCLOSURE OR USE WITHOUT SPECIFIC AUTHORIZATION OF FLEXERA IS STRICTLY FORBIDDEN.

Software Asset  
Management Solution  
and Implementation

Government RFP Cover

Interior

General RFP Cover
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RESPONSE TO RFP:

PRESENTED TO: SUBMIT TED BY:

Joey Ignoffo
Enterprise Regional Account Manager
(847) 466-4291
JIgnoffo@flexera.com

THIS DOCUMENT CONTAINS PROPRIETARY TRADE SECRETS OF FLEXERA, INC. RECEIPT OR POSSESSION DOES NOT CONVEY ANY RIGHT TO REPRODUCE, DISCLOSE ITS CONTENT, OR 
TO MANUFACTURE, USE, OR SELL ANYTHING THAT IT MAY DESCRIBE. REPRODUCTION, DISCLOSURE OR USE WITHOUT SPECIFIC AUTHORIZATION OF FLEXERA IS STRICTLY FORBIDDEN.

Software Asset  
Management Solution  
and Implementation

RESPONSE TO RFP: 

Software Asset Management 
Solution and Implementation

Submitted By:

Joey Ignoffo
Enterprise Regional Account Manager

(847) 466-4291
JIgnoffo@flexera.com

Presented To:

THIS DOCUMENT CONTAINS PROPRIETARY TRADE SECRETS OF FLEXERA, INC. RECEIPT OR POSSESSION DOES NOT CONVEY ANY RIGHT TO REPRODUCE, DISCLOSE ITS CONTENT, OR TO 
MANUFACTURE, USE, OR SELL ANYTHING THAT IT MAY DESCRIBE. REPRODUCTION, DISCLOSURE OR USE WITHOUT SPECIFIC AUTHORIZATION OF FLEXERA IS STRICTLY FORBIDDEN.

TEMPLATES

Proposal Cover (Government) Proposal Cover (General)

0.7"

0.56"

0.5"

0.5"

0.5"0.5"

0.5"

0.7"

0.7"

0.5"

0.5"

0.7"

2.7"

1.625"

0.85"

1"

3.85”

0.5"

1.15"1.15"

0.7"0.7"

0.33" 0.5"

Title: 27pt./31pt. Calibri Regular set in  title-case capitalization.  
Type prints PMS 299.

Title: 42pt./41pt. Calibri Bold set in title-case capitalization. 
Type knocks out to White.

•  �Name: 16pt. Calibri Bold set in title-case 
capitalization. Type prints PMS 299.

•  �Title: 11pt. Calibri Italic set in title-case 
capitalization. Type prints 85% black.

•  �Phone and email: 11pt. Calibri Regular.  
Type prints 55% black.

•  �Name: 16pt. Calibri Bold set  
in title-case capitalization. 
Type prints PMS 299.

•  �Title: 11pt. Calibri Italic set  
in title-case capitalization. 
Type prints 85% black.

•  �Phone and email: 11pt. Calibri 
Regular. Type prints 55% black.

CONTACT AREA 
Type aligns to the right.

CONTACT AREA 
Type aligns to the left.

CUSTOMER LOGO (FULL COLOR)

CUSTOMER LOGO (WHITE ONLY)

12pt. Calibri Bold 
set in all-caps 

with a tracking  
of 70. Type prints 

55% black.

12pt. Calibri Bold 
set in all-caps 

with a tracking of 
70. Type knocks 

out to white.

12pt. Calibri Bold 
set in all-caps 

with a tracking of 
70. Type knocks 

out to white.

12pt. Calibri Bold set in  
all-caps with a tracking of 70. 
Type knocks out to white.

12pt. Calibri  
Semibold set 

in title-case 
capitalization. 

Type prints 
55% black.

7pt./8.5pt. 
Calibri  

Regular set in  
all-caps. Type 

prints 55% 
black. All type 

is justified.

7pt./8.5pt. Calibri Regular set 
in all-caps. Type knocks out to 
white. All type is justified.

5% black set 
to multiply.

Background 
prints 85% black.

Feature area 
prints PMS 299.

12pt. Calibri  
Semibold set 
in title-case 
capitalization. 
Type prints 
85% black.

0.75pt. rules set 
at 45°. Rules print  
5% black and 
set to multiply.

0.5pt. rules set at 45°.  
Rules print PMS 299 
with an opacity range 
from 100%–0%.

0.5pt. rule knocks 
out to white

1.67"

2.15"

0.25"
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Word template
Microsoft Word templates are available and allow for a broad 
spectrum of internal and external communications. There 
are currently four cover options to select from (see below) 
with more to be added in the future.

Headline Goes  
Right Here 
Document Title

Your Name Here [Name]
Date or Other Subtitle Details Here [Details]

First Level Heading [Heading 1] 
[Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat. Duis aute irure dolor in reprehenderit in voluptate velit esse cillum 
dolore eu fugiat nulla pariatur. Excepteur sint occaecat cupidatat non proident, sunt in culpa qui officia 
deserunt mollit anim id est laborum. 

Second Level Heading [Heading 2] 
[Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.  

Third Level Heading [Heading 3] 
[Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.  

[Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.  

Fourth Level Heading [Heading 4] 

[Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.  

[Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.  

Fifth Level Heading [Heading 5] 

 [Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.  

[Body] Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut 
labore et dolore magna aliqua. Ut enim ad minim veniam, quis nostrud exercitation ullamco laboris nisi 
ut aliquip ex ea commodo consequat.  

2 

Headline Goes  
Right Here 
Document Title

Your Name Here [Name]
Date or Other Subtitle Details Here [Details]

Headline Goes  
Right Here 
Document Title

Your Name Here [Name]
Date or Other Subtitle Details Here [Details]

Headline Goes  
Right Here 
Document Title

Your Name Here [Name]
Date or Other Subtitle Details Here [Details]

Headline Goes  
Right Here 
Document Title

Your Name Here [Name]
Date or Other Subtitle Details Here [Details]

A B C D

T I T L E
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0.65"

0.65"

0.65"

3.25"

0.75"

1.9"
2.45"

Word Doc Sample Cover

COPY AREA

•  �Headline

	 –   47pt./47pt. Calibri Bold

	 –   �Title-case capitalization

	 –   �Text color can be PMS 299, PMS 152 or  
85% Black 

•  �Title

	 –   30pt./30pt. Calibri Regular

	 –   �Title-case capitalization

	 –   Text color can be 85% or 100% Black 

•  �Name

	 –   21pt. Calibri Bold

	 –   Text color can be PMS 299 or PMS 2945 

•  �Date/Subtitle

	 –   10pt./10pt. Calibri Bold

	 –   �Text color can be 85%  
or 100% Black 

Word Doc Interior

1" 1"

MAIN CONTENT AREA

•  �First-Level Heading

	 –   24pt. Calibri Bold set in title-case capitalization

	 –   Text color is PMS 299

•  �Second-Level Heading

	 –   20pt. Calibri Bold set in title-case capitalization

	 –   Text color is 100 black

•  �Third-Level Heading

	 –   16pt. Calibri Bold set in title-case capitalization

	 –   Text color is PMS 299

•  �Fourth-Level Heading

	 –   12pt. Calibri Bold set in title-case capitalization

	 –   Text color is 100 black

•  �Fifth-Level Heading

	 –   11pt. Calibri Italic set in title-case capitalization

	 –   Text color is PMS 299

•  �Body Text

	 –   11pt. Calibri set in sentence-case capitalization

	 –   Text color is 100 black

FOOTNOTE AREA: 6pt./8pt. Source Sans Pro Regular

0.25"
Footnote text  

base-aligns from 
bottom of page

1"

HEADER: 11pt. Calibri Regular set in all-caps

0.4"

0.25" band 
multiplied  

with 70% 
opacity at 45°

55% black 0.5pt. rule
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Tradeshow environments
It’s important to have a strong branded presence at trade shows and other similar 
events. Signage should always prominently feature the Flexera logo in the top 1/2 
of the space to avoid obstructed views. Content on signage should be minimal and 
evergreen. Instead, digital monitors should be utilized for the majority of all content.

Sample 10' x 10' Booth

CABINET

MONITOR

Sample 20' x 10' Booth

Tablecloth
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PULL-UP BANNERS

Pull-up banners are a cost-effective way to increase 
awareness of our products and services at events.  
They are compact in size and only a small amount of 
floor space is all that is need to make a big impression.

Be sure to always position the Flexera logo in the top  
1/4 of the banner to avoid obstructed views.  

Two sizes of pull-up banners

31.5" wide x 83" tall

39.25" wide x 83.25" tall

TABLE TOP PULL-UP BANNERS

Pull-up banners are a cost-effective way to increase 
awareness of our products and services at events.  
They are compact in size and only a small amount of 
floor space is all that is need to make a big impression.

Be sure to always position the Flexera logo in the top  
1/4 of the banner to avoid obstructed views. 

11" wide x 17" tall

Wide Pull-up Banner  
39.25" wide x 83.25" tall

Table Top Pull-up Banner
11" wide x 17" tall

Pull-up Banner 
31.5" wide x 83" tall
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Reimagine the Way You Manage and  
Secure Your Software with Flexera. 

Speak to one of our representatives today!  
Visit us at Flexera.com

Contest Rules: Entrants must submit their contact details via the Flexera scanner. One entry per person. The Winner will be notified within 2 weeks of the conclusion of the conference.  
Flexera is solely responsible for deciding the winner. Submitted contact details may be used for Flexera follow-up communications but will not be forwarded to any 3rd parties.

Enter the drawing for  a  

CHANCE TO WIN
this Amazon Echo!

TABLETOP SIGNAGE

Promotions and giveaways are popular materials at 
tradeshow events. It’s important to use bold, attention- 
getting headlines and to prominently feature the prizes. 
Additional content should be kept to a minimum.
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CERTIFICATE AND LOGO EMBOSSER

Certificates of success are available for  
completed classes or training. Printed blank  
certificates and embosser is located in the  
marketing department, Itasca.

Certificate of Success Template

28/34pt. Calibri Bold (76,55,0,0)

16/19pt. Calibri Regular (0,0,0,100) 
Use only full date of completion.

14/17pt. Calibri Regular (0,0,0,100)

Signature image should be png format. 
Prefer hand signed document if possible. 
10pt. Calibri Bold All Caps (0,0,0,100) 
11pt. Calibri Regular (0,0,0,100) 
Up to 4 names maximum 
If only 1 name, position is centered

Flexera imprint using the logo 
embosser. Embosser cannot be 
turned. Should always be presented 
as represented. Never at a angle.

1"
0.25"

0.5"

FLEXERA   \\  BRAND GUIDELINES   \\  67



Firstname Lastname 
Title

Address Line 1 
Address Line 2 
Address Line 3

000.000.0000

name@flexera.com 
www.flexera.com

TEMPLATES

Email signatures
Emails are one of the main touchpoints with our customers. 
Consistent email signatures throughout the organizations 
are vital to maintaining a strong brand. 

11/13pt. Calibri Bold (0/0/0)

Width = 134px 16px buffer

30px buffer

Width = 150px

11/13pt. Calibri Italic (0/0/0)

11/13pt. Calibri Regular (0/0/0)

1pt. rule 
(115/115/115)

11/13pt. Calibri Bold (11/76/180)

11/13pt. Calibri Regular (11/76/180)

10/12pt. Calibri Regular

Reimagining the Way Software is  
Bought, Sold, Managed, Secured

CO-BRANDED LOGO HERE
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Social media
A consistent social media presence is important for 
building brand recognition. The three most common 
image areas within social websites are avatars, cover 
photos and banner advertising. See the next pages for 
more information in each area.

Cover photo

Avatar

Banner/
posts
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AVATARS

Profile image shapes vary between circles and squares. 
Specific versions of the Flexera logo have been created to 
fit accordingly. Be sure to never have the logo cropped in 
avatars.

COVER PHOTOS

It’s important to lead with a strong, branded cover photo 
across all social platforms. Cover photos are the largest image 
on the page and are the first things people see when they  
view a profile.

Avatar for square profiles 
(Facebook, LinkedIn)

Avatar for circle profiles
(Twitter, YouTube)

The logo should never be cropped 
 in profile images.
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BANNERS

Digital banner ads are one of the principal forms of advertising  
on the web today and give us the largest opportunity for branded  
communications to our networks. As a general rule, less is more.  
You want to attract interest without overwhelming your audience 
with too much information.

Grab attention with concise copy and eye-catching imagery.
Offer users a value for clicking through, but do so without endless 
marketing jargon. 

Harness the power of a strong call-to-action.
Tell your users what to do or they won’t do it. Your call-to-action 
needs to stand out and express clearly what action must be done. 
Buttons and text links are simple ways to achieve this. 

Cloud licensing
made simple.
F L E X N E T  M A N A G E R  S U I T E  2 0 1 8
W E B I N A R  M A Y  1  

Register Now
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Landing pages
A landing page is the start of a conversation with a 
customer. They serve as a great opportunity to talk to 
a captive audience about your brand. All landing pages 
are composed of three main sections: header, main 
body/content and footer. 

Header

Footer

Main body
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HEADER

• Headers should be set at a max height for all pages

• �Titles should also be limited to two lines and the subtitle to one line

• �The hero image needs to be Flexera branded with the interest focused on the right 
half of the page to insure the least amount of overlap with text as possible

MAIN CONTENT

• �Headlines should clearly summarize the purpose of the page and 
shouldn’t exceed 5–6 words

• Content should be short and concise

• Call-to-action must be clear (example: Sign up!)

• All links and CTAs should be the same unique color

• CTAs, buttons and links should all look like they are actionable 

• Forms should be broken into clear, actionable sections

FOOTER

• �Footers on Flexera sites should always include additional methods for  
connecting with us

• �Always include a contact phone number in the bottom left of the footer,  
as well as icons/links to all of our social networks
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